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A COALITION OF THE NATIONAL READY MIXED CONCRETE ASSOCIATION

Our mission is to educate the building and design
communities and policymakers
on the benefits of ready mixed concrete,
and encourage its use as the building
material of choice for low- to mid-rise structures.

No other material can replicate
concrete’s advantages in terms of
strength, durability, safety and ease of use.
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CAMPAIGN METRICS  May, 2016-September 1, 2017

@ Media Hits: 269 @ Social Media: @ CaseStidies:as

» Followers - 43,004

@ Press Releases: 69 » Engagements - 123,902 e Infographics: 20
Coalition Partners & Website Traffic: )
Outreach: 76 @ 132,558 @ Videos: 17

wam @ In

#BuildWithStrength

BWS Focus Areas

Several in-process initiatives since March launch
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November 2016

BWS Timeline

Continued momentum across the state
+ BWS overview with DDC at CRMCA conference

January 2017

March 2017

April 2017

May —July 2017

August 2017

September 2017

4Q 2017

>

BUILD 7= STRENGTH

Board moved to support BWS campaign i

n Colorado

 Central BWS kick-off event and focus area integration

Developed three Colorado-based case stud

» West Slope BWS kick-off event
First Design Assistance Center project referral

Launched developer survey; continued committee efforts

Southern Colorado BWS kick-off event

Ouray, CO hotel project conversion to ICF

ies

Committee work continues; prep for 2018 goals
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Survey of Insurance Costs for Multifamily Bulldings
Constructed with Wood-frame and Concrete
[N ———

Ostober 2007
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NRMCA

Annelise Shepherd
Communications & Administrative Manager

Colorado Stone, Sand & Gravel Association
(0) 303-290-0302 (c) 804-241-0605

6880 South Yosemite Court

Suite 100

Centennial, CO 80112
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Colorado Ready Mixed Concrete Association

Dana Rotkovich
Sales Manager

Bestway Concrete and Aggregate
Office 970-587-7209

Fax 970-587-7219

Mobile 720-785-0600

'CONCRETE & AGGREGATE

Marsha L. Mendenhall
Area Sales Manager| Rocky Mountain Division
Martin Marietta | Northern Concrete

1800 North Taft Hill Road, Fort Collins, CO 80521
t.970-407-3635 m.970-237-9399 f. 970-407-3900
e.marsha i com

www.martinmarietta.com
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. . wil Verizon = 12:48 PM
Objectives

[Qll ©. Colorado Ready Mixed Concrete Associa...

1. |ncrease awareness Of the Safety Colorado Ready Mixed Concrete Association
of building with concrete vs. wood

Stick-built construction in low- to mid-rise

2. Educate on the affordability Of |CFS construction is a danger at every phase of construction

and occupancy. They are combustible materials.
. #BuildWithStrength
3. Promote the Design Center ¢ -

1 X https://Inkd.in/guAaHb8
4.  Promote Training Seminars when e —
onstruction site fires
applicab|e @ heighten scrutiny of wood

pat:

4 Likes
& Like =] Comment A share

c Colorado Ready Mixed Concrete Association
» 134 follower
1 mon
Todd Ohlheiser teamed up the Insulated Concrete
Forms Manufacturing Association at the Mason
Contractors's midyear conferencetg gduc ...see more
— =<

SN,
Ohlheiser goes on 14 dates \l []
in 1day! - CRMCA %4
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2011 Objectives

Status update from January meeting

Overall

Launch BWS campaign in three Colorado market areas

Organize committee efforts to align with and support BWS

Explore NRMCA BWS resource availability

Educate member companies on BWS campaign

EANSSA

2017 Objectives
Status update from January meeting

Advocacy

Solicit local NRMCA resources

JBuiId relationships with similar interest groups

Meet with six local officials or legislators to introduce BWS
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2011 Objectives

Status update from January meeting

Business Development

Identify architect, engineer, investor, or developer groups
for BWS roundtables

Host at least three roundtables

Use roundtable feedback to support further planning

Refer three projects to NRMCA’s design assistance
program

2017 Objectives
Status update from January meeting

Communications

JLeverage BWS communication collateral for local needs

JAIign CRMCA social media strategy with BWS messaging
JEnIist CRMCA members to use BWS in marketing efforts

Pursue external communication opportunities
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2018 Priorities

1. Reaffirm leadership commitment
2. Extend the BWS brand

a. Across every CRMCA member

b. Digital media strategy
3. Promote the Design Center

a. Goalis 15 project referrals

4. Meet with targeted associations and
professional groups

a. Discuss targets and assign responsibility to individuals

Target Groun Example
CSl: Construction Specification Institute

€Cs/

) ACEC Building Knowledge
Improving Project Delivery
» ASCE » Mission: improve built environment and performance
« Membership: +9,500 members, +130 chapters
- DBIA « Member profile: specifiers, architects, engineers,
contractors, facility managers, owners and others
* NAIOP - Colorado presence: four local chapters
* NCARB
« USGBC CRMCA Next Steps

NIVl arel * Pikes Peak chapter presentation

DIYN1101 a0 © Northern CO continuing ed with NRMCA

rmca

O
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Target Group Example

Rank Company Name

Fentress Architects

OZ Architecture

Davis Partnership Architects
RNL

Hord Coplan Macht
Lantz-Boggio Architects PC
Sink Combs Dethlefs PC
Gensler

Norris Design

DLR Group

Tryba Architects

MOA Architecture

Johnson Nathan Strohe
Jacobs

Semple Brown Design PC
Humpbhries Poli Architects PC
Rowland+Broughton Architecture
TREANORHL

Design Workshop Inc.
gkkworks

Top Local Executive

Curtis Fentress, president/CEO/principal-in-charge of design

Eduardo lllanes, president/principal

Brit Probst, president/principal

Joshua Gould , CEO/chairman

James Pedler, principal

Dennis Boggio, president/CEO

Donald Dethlefs, CEO

Jon Gambrill, managing director/principal

John Norris, president

Angela Castleton, global workplace leader

David Tryba, president

Barry Koury; Kevin Sullivan; Jack Mousseau

James Johnson , founding partner; Nicole Nathan, partner; Tobias Strohe, partner
Reza Akhavan, division VP/Rocky Mountain operations manager

Russell Brown , president/principal; Sarah Semple Brown , principal

Dennis Humphries; Joseph Poli, principals

Sarah Broughton, principal

Scott Kuehn, COO

Jeffrey Zimmermann, principal; Jim MacRae , principal; Mark Feldmann, CFO

Brian Klipp, managing principal; Maria Cole , principal

Whatwe need fromyou

Right Now

U Educate organizations on BWS 0 Commit to providing yours and

employees’ time to BWS

O Incorporate BWS in marketing

efforts O Outreach and presentations
[ Email, website, trucks, etc. 0 Relationship referrals
O Engage with BWS and CRMCA O Refer at least one project to the

on social media

Design Assistance Center

i

Convert more projects to concrete
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