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Our mission is to educate the building and design 
communities and policymakers 

on the benefits of ready mixed concrete, 
and encourage its use as the building 

material of choice for low- to mid-rise structures.

No other material can replicate 
concrete’s advantages in terms of 

strength, durability, safety and ease of use.

National Program Update

Overall Advocacy
Business 
Develop-

ment

Communi-
cations

• Authoritative 
voice of industry

• 85% of target 
audience aware

• 76% have 
favorable opinion

• Non-industry 
partners

• Local and state

• 47 legislative 
efforts

• 21 states

• Concrete 
promotion

• Concrete Design 
Center

• 125 consulted

• 25 full design

• 1.7 million yards 
converted/retained

• Brand and value 
awareness

• Case studies

• Infographics

• Videos

• MIT Concrete 
Sustainability Hub

• Insurance study

• Social media / 
Internet
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National Program Update

#BuildWithStrength

BWS Focus Areas
Several in-process initiatives since March launch

Advocacy
Business 

Development
Communications

• Outreach to:
• AIA

• CSI

• USGBC LEED 
Chapters

• Fire Marshals

• Emergency 
managers

• ASCE

• Universities and 
colleges

• ICF industry

• Local officials

• Developer survey

• Market research 
(Dodge & NRMCA)

• Lunch and learns / 
continuing ed

• Kick-off events

• Design Center 
referrals

• Targeted outreach

• Social media
• LinkedIn, Facebook, 

Twitter

• Case studies

• CRMCA eNews
integration

• Articles
• CO Concrete

• Colorado 
Construction & 
Design 

• Op-eds

• BWS brand
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BWS Timeline
Continued momentum across the state

November 2016 • BWS overview with DDC at CRMCA conference

January 2017 • Board moved to support BWS campaign in Colorado

March 2017
• Central BWS kick-off event and focus area integration

• Developed three Colorado-based case studies 

April 2017 • West Slope BWS kick-off event

• First Design Assistance Center project referral

May – July 2017 • Launched developer survey; continued committee efforts

August 2017 • Southern Colorado BWS kick-off event

September 2017 • Ouray, CO hotel project conversion to ICF

4Q 2017 • Committee work continues; prep for 2018 goals

BWS in Colorado
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BWS in Colorado

BWS in Colorado
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BWS in Colorado

BWS Social Media

1. Increase awareness of the safety 
of building with concrete vs. wood

2. Educate on the affordability of ICFs

3. Promote the Design Center 

4. Promote Training Seminars when 
applicable

Objectives
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2017 Objectives
Status update from January meeting

Overall

Launch BWS campaign in three Colorado market areas

Organize committee efforts to align with and support BWS

Explore NRMCA BWS resource availability

Educate member companies on BWS campaign

2017 Objectives
Status update from January meeting

Build relationships with similar interest groups

Solicit local NRMCA resources

Meet with six local officials or legislators to introduce BWS

Advocacy
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2017 Objectives
Status update from January meeting

Business Development

Identify architect, engineer, investor, or developer groups 
for BWS roundtables

Host at least three roundtables

Use roundtable feedback to support further planning

Refer three projects to NRMCA’s design assistance 
program

2017 Objectives
Status update from January meeting

Communications

Leverage BWS communication collateral for local needs

Align CRMCA social media strategy with BWS messaging

Enlist CRMCA members to use BWS in marketing efforts

Pursue external communication opportunities
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2018 Priorities

1. Reaffirm leadership commitment

2. Extend the BWS brand

a. Across every CRMCA member

b. Digital media strategy

3. Promote the Design Center

a. Goal is 15 project referrals 

4. Meet with targeted associations and 
professional groups

a. Discuss targets and assign responsibility to individuals

Target Group Example

• AIA

• ACEC

• ASCE

• CSI

• DBIA

• NAIOP

• NCARB

• USGBC 

Select Targets CSI: Construction Specification Institute

• Mission: improve built environment and performance

• Membership: +9,500 members, +130 chapters

• Member profile: specifiers, architects, engineers, 
contractors, facility managers, owners and others

• Colorado presence: four local chapters

CRMCA Next Steps

November 29

December 6

• Pikes Peak chapter presentation

• Northern CO continuing ed with NRMCA
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Target Group Example

Top Denver Architecture Firms

Rank Company Name Top Local Executive

1 Fentress Architects Curtis  Fentress , president/CEO/principal-in-charge of design

2 OZ Architecture Eduardo  Illanes , president/principal

3 Davis Partnership Architects Brit  Probst , president/principal

4 RNL Joshua  Gould , CEO/chairman

5 Hord Coplan Macht James  Pedler , principal

6 Lantz-Boggio Architects PC Dennis  Boggio , president/CEO

7 Sink Combs Dethlefs PC Donald  Dethlefs , CEO

8 Gensler Jon  Gambrill , managing director/principal

9 Norris Design John  Norris , president

10 DLR Group Angela   Castleton , global workplace leader

11 Tryba Architects David  Tryba , president

12 MOA Architecture Barry  Koury; Kevin   Sullivan; Jack  Mousseau

13 Johnson Nathan Strohe James  Johnson , founding partner; Nicole  Nathan , partner; Tobias  Strohe, partner

14 Jacobs Reza  Akhavan , division VP/Rocky Mountain operations manager

15 Semple Brown Design PC Russell  Brown , president/principal; Sarah  Semple Brown , principal

16 Humphries Poli Architects PC Dennis  Humphries; Joseph  Poli , principals

17 Rowland+Broughton Architecture Sarah  Broughton , principal

18 TREANORHL Scott   Kuehn , COO

19 Design Workshop Inc. Jeffrey  Zimmermann , principal; Jim  MacRae , principal; Mark  Feldmann , CFO

20 gkkworks Brian  Klipp , managing principal; Maria  Cole , principal

Next Steps
What we need from you

Right Now 2018

 Educate organizations on BWS

 Incorporate BWS in marketing 
efforts 

 Email, website, trucks, etc.

 Engage with BWS and CRMCA 
on social media

 Commit to providing yours and 
employees’ time to BWS

 Outreach and presentations

 Relationship referrals

 Refer at least one project to the 
Design Assistance Center

Convert more projects to concrete
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